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FOCUS GROUP SAMPLING - QUESTIONNAIRE

Date

Product

Dear Participant

Please take a few minutes to complete this form and all information provided will be
kept strictly private and confidential to the consultant and respective manufacturers.
We greatly appreciate your patience and cooperation in this survey

Please fill in your personal information. Thank you.
Gender Age

Profession Marital Status

Please tick the necessary box(es) and answer the questions.

1. Have you seen similar product in Singapore?

ves [] no[]

If YES, please indicate which product, where you have seen it and the price.

2. Would you buy this product WITHOUT tasting t?

ves [ no[ ]

IFYES, why?

If YES, how much are you willing to pay?

Minimum: S$ Maximum: S$
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3. AFTER tasting, would you buy this product? ‘ 7__/1/17__ ’( \/9“4§@F5ﬁ|
YES [[] Please answer Question 4ands. SO A OJRE BB ASEE Z HER

NO I:] Please answer Question 6.

4. IF YES to Question 3. haw often would you buy this product for yourself ar family?
Every week I:] How many times?
Every month D How many times?
Qccasionally I:I How many times?

If Oceasionally, why?

5. IF YES to Question 3, how much are you willing ta pay?

S L\ SRE5ZDEmZEDN. EHFEFTvITD

Maximum: $$

8. IF NC to Question 3, why?

SEDRVERNS, RERZHER

7. Where do yau think this praduct should be sold?
(you may tick multiple baxes in your honest opinion)

a} Department stores D

S LECTHRO>TVIDERIEERDIN?
EiEkEL——X, EAEEORBREE, SEOY—5VY N
(k) &=HER

Examples (names) :
b} Supermarkets. [:l

Examples (names):
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c) Specialty Shops D

P types): I — ‘&.:_CJEL.D_C{/\5EE%E&FE\573\?
@) Cafes O AEKES X, EAtEOREE, SEBODY—
¢) Restaurants O Tw b (i) ZHEA

f) Convenience Stares E]

g) Online/ Internet D

h) Others D

-

E ph / types):

8. Please rank the following influencing factors which may affect your purchase
decision.

Very Fairly Not Not so Not At All
Important  Important  Sure  Important  Important
1

Packaging O O 0o g og L J=ESES

Taste D D D D D / f“)@'—:/“\ u*\ Z l\_ IJ _'HE\ /l.E%O)}EE\
Interesting Story on how the R 7-\ “\ ,E\ \ b 7

e b 0O 0 O ] 0 3=§7M. R E %lﬂ'\’l’ ~ |\¢(_E$7R5

History of Manufacturer [:] D D D D

Ingredients Used [:] D D D I:l

Price | I:] O D D

If there are other influencing factors not listed above, please specify: ————— ‘ %OD'ﬂ‘EODg (L—_ j L/ \_C

EmCH 9 DBENRZ—XZRD
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FOCUS GROUP SAMPLING - QUESTIONNAIRE

9. Please provide additional comments of this product, if any

L A= 1=:Ewun
Eim(CX I DR EHA(CEH. EmiCx s DB
DIZENS A TR A )L ZHER
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